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A Look at the Whys, Hows and Outcomes of A

Messenger Bot Competitio

Why A Messenger Competition?

[

SuperfFastBusiness has produced a wealth of content over the years, which
there Is a large audience who have been exposed to the material, much of
however, remain on the sidelines. Using a universally accessible platform like Mes-
senger, a competition would be a good way to let more of them be seen, to get

them to translate their interest into action.
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1. Segmenting your target market and getting to the high-net-worth clients will get

you higher returns.

2. Cost per lead is incredibly low for Messenger.

3. Purchasing is faster.

4. The personal engagement you get from a chat on Messenger makes people
comfortable and less likely to leave you after the experience.

A Prize Worth Chasing

A good rule of thumb is to offer a prize that you yourse
you know it's good. In our case, we offered a Silver C
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1. Once In Messenger, to get a bonus entry you'c

nave to tag a friend. This would

create a viral loop where more people would organically find out about the compe-

tition.

2. You'd have to follow James on Instagram.

3. Subscribe to the SuperFastBus

4. Follow James on LinkedIn.

iINness channel on Youlube.

Participants were then presented questions designed first to segment them and
then to point them towards a product best suited to their answers.

The Results

What was the outcome of all this?
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year. A good slice make over $500,000, and a fifth have yet to make 10K. These
are good Indicators of the kind of products they can benefit from.

James's social numbers and list also benefited:
Messenger subscribers = +181

Facebook followers = +23

You Tube subscribers = +110

LinkedIn connections = +/8

Most pressing pri

orities.

—malils and phone numbers were all captured, categorized by size of client and

All in all, the contest gained about $55,000 worth of quality leads in a few short

weeks.

And the winner? She turned out to be just the sort of
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parts of her business and started her off on the coac
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NiNg. A win all around.
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