Ssuperfastbusiness

i
I (!
iR |
| i
{1
. |
" - -I
i
)
o
a i
| |
& d
' 4
| ]

e James
Hinson — Schramko

Simple Brand Sto

© 2017 SuperFastBusiness



v
superfastbusiness S

It takes more than bare facts and clever pitches to make a sale.
Purchases are based more on emotion than logic, so you need to
make a connection with your audience. This is best achieved

through storytelling, and an effective brand story can be put
together bearing in mind five important pointers...
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Keys to a Simple Brand Story

Human attention spans are eight seconds long,
SO it's important you create something easy to
understand. Ditch the jargon. Your message has
to be clear to both the average 10 year old and
their grandma - if they can get what you're saying,
the rest of your audience can, too, and they'll
likely stick around to hear the details that matter.
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Communicate in a way that connects your business to people's
existing deeply-held beliefs. Seek to strike an emotional cord or
something that they understand already. You can do this by
gradually adding elements to the conversation, elements that
they can relate to, that will help them know more about you and
the value you have to offer them. Metaphors are a good tool for
this, i.e. "The Uber for lawn care"

Build a
oridge.
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Te“ yOU r Your story can't be told in text alone. Fifty-nine percent of executives
S-t O | n would rather watch video than read text. Four times as many
ry consumers would rather watch a video than a product about it. Use a

everyth | n g variety of media. Many buyers are exposed to multiple touch points

before they make a purchase. And whether it's a podcast, a PDF

J|:h a't yo U download, a live event or your website, have a look and feel
d consistent with your story.
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