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Walkthrough - The
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Series

Live sale campaigns have generated 90 percent of John
Lint's sales. Tune'in as he sets one up using 10XPRO's
built-in sales funnel template:
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James Schramko and John Lint

James: James Schramko here. Welcome back to SuperFastBusiness.com. This is episode
883. Today, we're talking about another campaign. I've brought John Lint back. We had
John onthe previous episode, talking about the three essential campaigns you need to
have in place. Welcome back, John.

John: Hi, how are you?

James: I'm great. John, you're the founder of 10XPROQ.io, my favorite platform for building
pages, setting up memberships, doing products. It's got the cart, it's got the integration
with your favorite email system, it's wonderful; fully hosted, secure, super easy, but very
advanced.

John: Thank you.
James: Okay. Is that about it, that describes it?

John: Yeah, yeah.
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James: Okay, so what we're going to do today is a little more technical than normal, which
is great. It suits you to do this, because | don't, I'm more of a broad brush strokes type. And
| have people in my team who get hands-on, but | know that we have a few listeners who
like to get into this. And they might want to just set up a live sale campaign easily and
quickly. And you're just going to walk us through how that actually works using 10XPRO.

Soif you haven't already, just keep in mind, we do video record this. So if you're listening to
this in the car, or at the gym, or whatever, maybe make a note, you'll want to be able to
check out the screen later. We will fully transcribe it, we'll make a PDF of the screenshots
from this, but you might want to catch it on our site at episode 883 at
SuperFastBusiness.com or on the SuperFastBusiness YouTube channel.

With that said, John, walk us through this campaign that is absolutely critical.

THE most important campaign you need

John: Yeah, that's right. This is probably the most important campaign that everybody
should know exactly how it works. That's why | wanted to go deeper than usual today. It's
pretty much the campaign that has probably generated 90 percent of all the sales I've ever
hadin 15 yearsin business. It’s the one that you can deploy at anytime you want, wherever
you want to do a special sale, what | call a special offer, because | don't like the word sale,
because it implies that you're discounting your price, which is not really the thing that you
always want to do; yeah, you can give a little discount, but you don't need to discount your
price just to do a special offer.

You can add special bonuses that are going to be available for a limited time. It can be the
fact that if they buy your course, or access to a membership site, maybe they're going to
get access to five extra coaching calls that you are going to run online. So you're not
discounting the price, you're actually offering something special.


https://www.youtube.com/channel/UCI0fa4MVaJ2g1lK03Oyhvvg

The bottom line, that's the most important thing that everybody should remember out of
this call, you want to give areason why you are opening and closing the doors on a specific
date. And this is what's called the live sale campaign. And it's extremely important
because it's a campaign that is the ending of every other campaign that you see online,
whether you're running a webinar, at the end of it, you're doing a sale campaign, a live sale
campaign thatis availableon alimited time.

You're running product launches, you're doing the Product Launch Formula, well, again, at
the end, it's a sale campaign. Any other type of funnel, a book funnel, at the end of it, it's a
sale campaign. They all work the same way. You can do them within two days, so for two
days, they can buy that special offer. Or it can be three days, four days, five days, seven
days, doesn't matter.

The structure is the same. Master this, you can run your entire online business, you can
sell your online courses, you can sell your membership sites, you can sell access to
community, you can sell access to your coaching services, your books, whatever it is.

Simplicity in action

This is a very simple campaign. We'll dive deep. If you're watching my screen right now,
you can see that this is the structure. Right?



The Live Sale

-» Closed Page

DOvder Thank You
Stle Page Page Page

We talked about this last week, three pages. Sale page right here, where you're making the
offer; order page where you're accepting the payments, whether it's acredit card, or a
PayPal payment. And then a thank you page where they land after they purchase. It's very
basic, we talked about it last week.

| also have a closed page. The closed page is activated when the time expires, right, at the
end of the campaign, whether you said, This is going to expire on Sunday at midnight, that
means that on Monday, anyone trying to access the sale page will be redirected to the
closed page. In amoment, I'll show you exactly how to set that up.

And then of course, what you want to do, that's why it's called a campaign, is not just you
setting up a page and hoping that people are going to stumble, you're going to campaign
this, you're going to tell people about it on your socials, at the end of your content, but
more importantly, on your emails. And the emails must have a specific structure to them.
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And I'll talk specifically about the emails that you want to send and what you want to say
generally in those emails, all right? That is how it looks. I've described the campaign. Now,
how do you set that up? Depending on the system that you're using, it will be easy or hard.
With 10XPRO, it's super easy.

This is how it's done with 10XPRO

And we have a lot of people, whenever we do an episode, you and me James, | get people
ask me, Hey, how do you do it? You talk about 10XPRO that you can install those
campaigns with one click, but how do you do it? So | thought I'll share quickly for people
who areinterested in 10XPRO how you doit, right?

We talk about setting up a campaign with one click. So if you see my screen, I'm in
10XPRO. I'm in the campaign section right here. Right now, I'm looking at another
campaign that we talked about last week, which is called the list builder campaign, to build
your list.
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But let's say | want to create a new campaign, right, | want to do a special sale, maybe
Black Friday is coming up, Thanksgiving is coming up | know in the United States right

now.
So you might want to do a special offer for maybe a course that you have, your coaching
services, or your membership site, whatever it is; maybe it's Christmas, maybe it's
anything that you want, right? Maybe you want to save on taxes, and you're doing a sale,
whatever it is; you're getting married, you're doing a sale.

So how do you add a campaign in 10XPRO? You click this plus button.
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This is the famous select the campaign screen that we talked about in previous episodes.
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James: | love this. This one page is just the absolute best page of the platform, where you
basically pick your button and go. That's the one. And if it's not there, and you need it for
some reason, and you think other people would use it, ask John, because he probably can
add it, because | can see two that are a result of my own involvement, there's the
membership site one and there's the -

John: Yeah, there's even the James Schramko perfect campaign to promote your
membership site super fast, right there.
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James: That's right. And we put the book funnel in there as well, because | wanted to do
the book. And interestingly with that one, | didn't know how to get my physical book sent
to the customer after they ordered, and someone in the 10XPRO training call told me how
to do it. So the members themselves share in the training calls, which is wonderful. So |
appreciate the community.

John: Yeah, we do a training call every single week. And we have awesome members who
run very successful online businesses. And some of them are really expert in specific
topics. We have expert book funnel builders, experts in coaching services as well.

James: We've had plenty of them on the show, B2B experts like Nils, and we've had nurses

John: Virtual summit guys, as well.

James: We've had photographers, real estate developers, like so many different skills in
there using the platform. So what are we going to build today?
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John: So I'm going to build a very simple campaign. So as you can see here, if you're
watching my screen, we go from super basic campaigns, list builder, quick sale, live sale, to
super advanced. If | scroll down now, you start talking about this segmented just in time
webinar, for example, which is an automated campaign.

And maybe in the future episode, if people want to learn about this, | can do the same style
of video here where we describe the map and all that. For today, we're going to keep it
super simple. | give it a name, and I'm going to click on this box that says live sale
campaign. Right? It's alimited sale campaign perfect to generate a burst of sale.
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| click on that, then the page reloads.
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James: Boom!

John: | mean, you saw it, James.
James: Therewe are.

John: One second, right? Boom!

James: It's already ready. And from what | understand, these pages are already linked
together. Rather than us having to join them with the old drag and drop or even worse, in
the old days, you had to actually code, say, Go and open up this site or that site with the
links and stuff.

John: That's right. And it becomes super important as you start doing complicated
campaigns. For example, an automated campaign will require a boost, we call them
boosters, which is an automated deadline. And that automated landing will already be set
up for you and linked to go to the next step.
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So for example, here, what are we seeing? We're seeing the pages | described, we're seeing
that we have the sales page, the order page, thank you page, and here, there's basically the
closed page. And I'll show you those pages in a second, for those who want to see them.
But bottom line, they are linked. Yeah. So when | click on the button that is on the sales
page, I'm going to land on the order page, when | submit my credit card on the order page,
I'm going to land on the thank you page. And all of that is already pre-linked for you, pre-
configured for you.

Templates, customization and shortcuts

Now of course, now, you can customize everything, right? So to do this in 10XPRO, we
have the edit button, and when | click on that, | open what's called the Page Builder.

CAMPAIGNS +

|ames - Derna Sale
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- DA4U - Live Super Sale - Sale Page #
= E : I Tyarcy
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Sol havethese already set up here. And for example, this is a sales page. We have a ton of
different templates that you can select from, but this is actually atemplate that is created
by our team, and our team of copywriters as well.
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How to Get {Desired Result} in {X Days}
without {Frustration}

B Templates

W Saved Sections

Yes!| Want To Enroll Now >>
@

‘q Hey there, [NAME} here, creator and founder of {BRAND} and | have a question
g - for you..

)
“' Does any of this sounds like you?

Are you tired of {Problem 1}?

And it's basically a whole framework that you can follow to pretty much sell anything that
you want, right? Now, it has a template, we tell you what to say.
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| am the creotor and founder of {BRAND} + {YOUR STORY & RESULTS}

© Page Options

0 Form Seuings

B Templates

¥ seved e Who This is NOT For:

Now, before we go any further, | highly respect your time so here is who this is for and who
this is not for.

Let me show you who it is Not for first:

% If you are not ready to put sorme effort to learn.
X If you are not prepared to take actian,
X If you can't follow direction

% If you don't want to learn how to {desired resuit}

Then this is not for you, | am sorry, you can close this page now.

Who This is PERFECT for:

With that said, Here's who {PRODUCT NAME} will be perfect for...

+ If you want to discover how to {BENEFIT}

v If you are tired of {Problem}

v Ifyou are locking for a proven and reliable way to {BENEFIT}

v |f you sometimes get frustrated or overwhelmed trying to {Resuit}

v If you want to learn the fastest way to {RESULT}

Then this is for you, keep reading to learn how to {BEMEFIT].

And if you need any help, as a 10XPRO.io member, you have access to a course | created,
which is called the Sale Copy Shortcut, and you can see it on the screen.
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The Simple VSL

We have all these people asking us, show us the course. They're talking about all these
courses that we're getting in the Academy, show us. So I'm showing you here the Sale
Copy Shortcut. The Sale Copy Shortcut, | give you four templates that you can use
depending on the campaign that you're using.
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Dashboard Value VSL CSLATAEY  Launch VSL  Webinar V5L

The Simple VSL

Value VSL Launch V5L Webinar V5L

So in this case, we're going to use what | call the simple VSL. VSL stands for Video Sales
Letter. If | scroll down in this page, what you're seeing is that | have an overview video, |
give you also the template with words exactly what you should say.
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The Simple VSL

= 10XPRO.io X

ale Video Script tamplate

Phase 1 - The Intro

- The Welcome +
- Introduce Yoursell +

It's a PDF that you can download. And I'm giving you the template, meaning the exact
same words that you can use. Of course, you can customize it, you should customize it for
abrand.
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Note: Use this when you want to send directly to a sale video page

The Welcome & The i’romise

Hey everybody, {NAME} here and I have a question for you...

Does any of this sounds like you?

+ Are you tired of {Problem 1}

+ Do you sometimes feel frustrated and overwhelmed trying to {Result}

+ Do you ever wish there was an easier way to {Result} without {Frustration}?

+ Because maybe you've tried a few things before but no matter what you did

you've never been able to {Desired result}

1f you answered yes to any of these, keep watching because this video is
specifically for you

Today I am going 1o show you how to Get {Desired Result} in {X Days} without
{Frustration}.

And the way | am going to do this is with a brand new product I've created for you
called {Name}.

But I'm giving you the framework step by step. And if you need any more help, | also break
down that template, that blueprint in little videos where | explain, Okay, in this section,
the Welcome, this is what we're trying to do, this is what you want to say, this is how
you're going to introduce yourself, etc.
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= 10XPRO.io

Phase 1 - The Intro

B - +
- Introduce Yourself +
- Whao this is NOT far +
- Who this is Perfect for +
- Introduce The Product +
- Product Description +

So we break it down, as you can see, super small videos about every single section of that
template.


https://www.superfastbusiness.com/business/883-the-live-sale-campaign-walkthrough-the-marketing-campaign-series/?utm_campaign=SFB-Post-PDF&utm_medium=PDF&utm_source=SFB-Post&utm_content=Sale-Campaign-Walkthrough&utm_term=SFB-site-visitor

tap

0880
o

Sacer

£

How to Get {Desired Resuit} in {X Days}
without {Frustration}

Yes! | Want To Enroll Now >>

q Hey there, {MAME} here, creator and founder of {BRAND} and | have a question
‘6 for you..

-,
" Does any of this sounds like you?

Are you tired of {Problem 1}?

So now you have everything. You have the page, you have the system set up, you have the
template, you have the words that you should use, and now you can work and create an
awesome sales letter. So you can present, you can let people know, This is what | have, this
is the product, this is the course, this is the membership site, this is my coaching service,
this is why you want to get it, like these are the benefits. And to get it, this is what you
need to do. And why you should do it now? Because it's going to expire, whatever, right? So
there's awhole framework.
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< :
Days

© Page Options

E
fﬂ
=

X Form Settings

B Templates

* Saved Sections

How to Get {Desired Result} in {X Days}
without {Frustration}

Yes! | Want To Enroll Now >>

.ﬂ Hey there, {NAME]} here, creator and founder of {BRAND} and | have a question
£ for you...
&,

I
"' Does any of this sounds like you?

Are you tired of {Problem 1}?

But bottom line, you get the idea. You have the page builder. And as you can see, as | move
my mouse, it's very easy. If | want to move the video and put it on top, | just drag and drop,
you know, you can then, of course, customize this.

And if | want to, of course, change the headline, | click on that, and on the left sidebar, | can
start typing whatever my headline should be, right? So, very easy.
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Edit Block mmanmanmggg

How to Get {Desired Result} in {X Days}
without {Frustration}

Haw to Get (Desired Resulth in % Days}
without {Frustratian)

Font

Icons

Background

Border

Alignment

Spading

Optians

Audiences

Yes! | Want To Enroll Now >>

Anirmation
Maobile
Diplay

r“, Hey there, {NAME} here, creator and founder of {BRAND} and | have a question
5 for you...

‘f ’ Doos any of this sounds like you?

Are you tired of {Problem 1}?

Drag and drop. That's why people love 10XPRO. And that's how you can easily customize
this template.
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Step 1. Billing Information

% Promo Codes

B Termplates

o Saved Sections

Country... -

Step 2. Payment Information

Security is our top priority!
a0 uriies some of the

o procect your imfarmution and

aceess, rituse and improper disciomure.

@ Creditcard £ ) PayPal B

Total Oue Today: 3997 UsD

1 agree to the Lerms and conditions

SUBMIT ORDER
100% 5o & Secure

Your Access Includes:

+ Bonefit Oriented Bullst Here
« Benofit Oriented Bullet Hem
+ Bonofit Oriented Bullel Hero
+ Bonofit Orientod Bullsl Hero
+ Bonofit Oriented Bullot Hero
+ Bonofit Oriented Bullst Here
w Bonafit Qriented Bullet Hern

Need Help?

Cail us at 125-456-750

/M - 5P PST
Manday - Friday

Customar Support
suppon@yourdompinnams com

Rest Assured
30 days Menay Back Guarantoo

Privacy
Wis will not share or tradée onfing information
that you provida us (including a-mad
drosses).

Security

All pergonal information you submitis.

ancrbad and sarirn

So now you have this page, it's set up. The next page, when they click on the button,
they're going to go to the order page. Again, the page builder opens, and now you can

customize this template any way you want.
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<

@ Page Options

¥ Payment Settings

Step 1. Billing Information
% Promo Codes

B Templates

* Saved Sections
You

*

+ Benefit Oriented Buliet Here
 Benefit Oriented Bullet Here:
Counry. - « Benefit Qvientod Bullet Here
~ Benofit Oriontad Bullet Hero
+ Benefit Orientad Bullet Here
Step 2. Payment Information ¥ Benofit Oriantod Butiet Horo
+* Benefit Oriantod Bullet Here

Security is our top priority!

Infosmstion snd

e i b e o o Need Help?
Call us ot 123.456-789
9AM - EPMPST

@ Creditcard 55 i PayPal B Monday - Friday
Cusfomar Suppon

m Q p E suppon@ryerdomalnname.com
MY £

Rest Assured

Total Due Today: 5997 USD
1agree to the terms and conditiens

SUBMIT ORDER
100W Safe & Secure Privacy

Wi will nol Shade of lrade onling information
that you pravida us (inclutting e-mal
addresses).

Security

All parsanal information yeu submit is

You can put your image, you can put a video if you wanted to. And you can, of course, set
up the page to use the price that you want to do.

So if you want people to pay one time only, that's fine. If you want them to do a payment
plan, that's okay. If you want to offer a trial and then go into a subscription, you can set
that up as well very easily by simply going to payment settings.
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Step 1. Billing Information

First Nama
B Templates

* Saved Sections.
Your Access Includes:

Payment !:gmnp — S

« Benofit Onented Bullot Hera
-  Benofit Oriented Butiet Hero

 Bonofit Oriented Bullet Hero

 Bonofit Oriented Butiet Hero

Step 2, Payment Information v Bunofi Orienied Bule! Here
« Bonafit Orientod Bullet Heo

Security is our top priority!

This wetine wtilzes some of

sed hysial safequards MNeed Help?

access, misuse and improper dsdoure.
Call us at 123456769
BAM - SPM PST
@ Creditcard 5 O PayPal B Manday - Friday
Custome
BEORE Bugpor; ompinnama com
o Neumbe MM Y OV
Rest Assured
Total Due Today: 3997 USD 30 days Monoy Back Guarantoo

R )]
| o nd condi ook
v 8
SUBMIT ORDER
160% Sate & Sacure Privacy

W will not share or trade onéina information
Inat you provide us (inchuting e-mad
addrossas).

Security
Al personal information you submit is
encrypiod and secure,

And then you basically play with what they should get once they buy. And again, like, they
can buy with a credit card or with PayPal payments, right?

But you tell them, in 10XPRO, it's very easy, as simple as selecting a dropdown. You select
the dropdown, you say, you know what, when they buy, they're going to get access to this
course, made-up course that | created, called Surfing Level One.
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Payment Settings
Payment Systems
etails
oo Access To
Online Course: =
Ordine Course System
Surfing Level 1 .

4 Golf Academy Firat Nama
Test Course 1

Step 1. Billing Information

Test Course 2
Demao Course Live

/) Online Course ]
Online Course System

¥ Golf Academy
Test Course 1

Sl u Page
04U - Live Super Sale - Thank Yau Page -

Test Course 2
B L T ST T TRarS T2 I CheC pour nfosmaton and

§ technical,
aetets, misute 3nd impeoger detclature

Sale - Thank You Page .

Mare Options »

@ Credit card &3 (iPayPal B

Total Due Today: 5597 USD

1 agree to the terms and conditions

SUBMIT ORDER
100% Safe & Secuen

James: Oh, | need that course.
John: Right. They buy that, they get Surfing Level One.

James: | definitely need that one.

John: Yeah. Well no, for you, it's a Surfing Level Mastery, or something like that, you know?

James: One B. You never get good at surfing. That's one thing I've discovered.

John: Right, well, it's alifelong journey, isn't it?

James: Oh, fun journey.

Just like that, it’s all set up

John: Yeah.

Your Access Includes:

+ Bonefit Oriontod Bullat Here
« Beneft Orented Bullol Here
~ Boneft Orientod Bullol Here
+ Benefit Osented Bullo! Here
« Benefit Onionted Bullot Here
+ Benefit Onented Bullat Here
v Benefit Orientod Bullat Here

Need Help?

Call us ai 123-456-785
GAM - 5PM PST
Maonday - Friday
Custamer Support

pariycurdomalpname, com

Rest Assured
30 days Manay Back Guaranien

® ¥V &

Privacy

Wa will not share or trade onling information
that you pravide us (including o-mail
addresses).

Security
Al parsonal information you submil is

et and sacin
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Soyou can basically set it up, right? So in this case, I'm saying, Okay, this course is going to
be a one-time payment of 997 or whatever the price, $97, right. You can simply change
that here.

Payment Settings

Payment Systems

Online Course

Select Course:

Surfing Level 1

c Currency:
P

UsD v Your Access Includes:

3 + Banaft Orientod Buliet Hore
3 . yment Type: — + Banaf Oriented Buliet Here
- + Benofa Orientod Bullet Here
+ Banaft Orientnd Bullst Horo
+ Banaft Oriented Bullet Here
+# Bunatt Oriented Bullel Horo
+ Banaft Orientad Bullet Hera

s

Single Payment

le - Thank Yau Page :

Paypal Thank You Page:

Dl - Live Super Sale - Thank Yau Page <

ur
uso
=
597
Uve

Single Price

597

ues to peotect yeut information sed
m physical safepuards agans unauthorized Need Halp?

Call us at 123-456-769

Stripe Thank You Page:

More Options > BAM - 5PM PST
: . ¢ g Moniay - Friday
D4U - Live Super Sale - Thank You Page £, Skt S

=

pURpe@younionainnare com

Paypal Thank You Page:

Rest Assured

D4U - Live Super Sale - Thank You Page ~ 5597 UsD 30 days Money Back Guaranton

Vagree to the tenms and canditions

SUBMIT ORDER
105% Sale & Socurn Privacy
Wa will not share or trade onine information
that you provida us (incluting o-mad
nddresses).

Security
All passoral informatian you submit fs
encrypted and secure,

And you can see that the order page is changed. I'm set up, I'm accepting payments, boom!
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Payment Settings

Step 1. Billing Information

@ Creditcard 5 O PayPal B ciy Your Access Includes:

i + BanaM Oriented Bula! Hara

BOS&= : B Cewod Bt o
- = ¥ Banal Oriented Busot Hor

v Banof2 Oriented Bulot Har

v Banaft Oriened Busa! Here

t Information v Banafit Orisntsd Busat Harn
+ Boneft Oriented Bulo! Hore

priority!

This weksiee i : pratecs o
3cess, Fituse and Impeeper Satiomre. Need Help?
Call us af 123-456-769
DAM - 5PM PST
@crediteard 5 O PayPal B Monday - Frday
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O E SUpaEyCuTonMiname, com
Rest Assured
Total Due Today: $97USD 30 doys Monoy Back Guaraniee
e - &)
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s

SUBMIT ORDER
100% Safe & Secure Privacy

We will nat share or trada enling information
that you provide us (inciuding e-mail
addrussos),

Sacurity
All porsonal information you submit is
nmwﬂ And LoD

James: So just to stop you there, like already, you've covered three separate products.
You've given us a copywriting product that people would charge thousands for.

John: Yes, yes.

James: You've given us a shopping cart that people sell separately. And you've given us a
page builder that people sell separately. So normally, they've had to go and get some copy
training, they've had to go and get a page builder, they’'ve had to try and glue it together, or
jankit up somehow with a cart, and make it all talk to each other.

This is exactly the journey | went through myself. So it's great to see a one-stop place here.
It's just all flowing together. And you don't have to go and get all the separate components
for this stuff.

John: Right. And it's all done together as well, and the campaign's already built for you. So
if you're not familiar with funnels and what you should do, then just follow along.
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James: Follow the bouncing ball. Like, I'm literally going to go and find that VSL training
and make a video. | still don't have a video on my sales page. | had one about eight, nine
years ago, but it eventually got out of date.

John: Right, right. Right.

James: And I've been putting it off. But when you have a framework to follow, it's just so
simple.

John: Exactly, exactly. Sowe are in the order page, you set it up, they go to the next page.

The behind-the-scenes tech

Now, it's very important that when they buy, we take care of the technical stuff, meaning
that, okay, you are going to give them access to the course, no problem, we'll do it for you.
Meaning that we're going to register them to the online course, they're going to get an
email from the system with their login details, telling them here's how to log in, and of
course, those details are also going to be sent to your emailing system to let you know this
person has purchased.

And this is important, because as I'm going to go into the email sequence, you want to
make sure that you stop emailing the people who just bought, right? There's no point in
tellingthem, Hey, it's going to expire, when they already buy. So in here, what we do is that
we have what we call that deep integration, where | bought, I'm being added to your
emailing system, and thereis atagthat is applied.

So whether you're using Infusionsoft, Ontraport, ActiveCampaign, AWeber, ConvertKit,
MailChimp, whatever, we will let you know, we will add that contact to your emailing
system, and we will apply your tags. This is very important, because this tag will allow you
to take them out of the sequence. | explain all of that in greater detail in the course that
you get access to as part of the academy, it's called More Money Now.
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MORE MONEY

NOW!

CLEVEERICE  Live Campalgns d G

Live Sale Campaign

More I'qcy Now

Proven & Battie iesied Campaigns

And you can see it on my screen right here. It's another course. To me, it's my life's work,
it's everything | know about campaigns, you will be able to see that here. | describe every
single campaign step by step, from live campaigns to automated campaigns, to segmented
campaigns.
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Autom Automated Campaigns Segmented Campaigns
o

List Builder Auto Quick Sale Segmented Auto Quick Sale

Viral Share Auto Laurgh Segmented Auto Launch

Evergreen Webinar Segmented Evergreen Webinar

Live Launch JIT Webinar Segmented JIT Webinar

Live Wehinar

Book Funnel

And each of these campaigns, | keep it short, but | go into the things that you need to know.

Why you don’t need that product launch course

So at the top, you see an overview of the campaign.


https://www.superfastbusiness.com/business/883-the-live-sale-campaign-walkthrough-the-marketing-campaign-series/?utm_campaign=SFB-Post-PDF&utm_medium=PDF&utm_source=SFB-Post&utm_content=Sale-Campaign-Walkthrough&utm_term=SFB-site-visitor

BELGLTEILEN  Live Campaigns

Live Sale Campaign

More [gnay Now

Proven & Battie iested Campaigns

oty e 0 right-chck Pk et saboct ™Sy Targe A"

Remember: Check out the Extra Training to learn how to do extra things for this campaign. Click on the link in the
navigation bar,

Setting Up The Campaign +
Setting Up The Emails +

& Download & Resources

% Download the blueprint POF

Then | show you how to set it up, which is what we are doing right now.
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Proven & Battie iesied Campaigns

i ey reeeed 45 1ot B bk and ebect “Save Target As

Remember: Check out the Extra Training to learn how to do extra things for this campaign. Click on the link in the
navigation bar.

‘ é setting Up The Campaign

= 10XPRO.io

ous My e 5 1ighTl-Clich B Ik and select “Save Targe! As®

And then | give you the emails and what you should say, pretty much what we're doing
together.
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And | also give you ablueprint. | am doing this for every single campaign that you might

want to set up.
= 10XPRO.io

s My Fuseed 101 SGH)-£HER Ty ke A et “Save Targe! As

& Download & Resources
% Download the blueprint PDF
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So you don't have to buy a Product Launch Formula course, or a Webinar Mastery Secrets,
Double X Your Profits in Two Days, whatever, you don't have to do that. You have every
single campaign, and you can learn exactly how to do those things. And I'll walk you
through step by step, like I'm doing right now.

So we're at it, someone went to the sales page, they landed on the order page, they
purchased, they are going to land on the thank you page.

£

© PageOptions

3 Form Setings Thank You! Registration Confirmed!

W Templates IMPORTANT:

Flease check your email for a message from 300 with all of your legin details. If you don't see
e Saved Sections this email, please chack your spam folder and white list thic amail to ensure you receive our

=2 notifications in the future.

Please note, You credit card or bank statement will shaw a charge by our company X000

Once you login to the dashboard, watch the first video frem me located Inside the training area
o get started immediately,

Your login page is right here:
26000000

If you need any help, contact our support desk here: X000000C
See you an the insidel

- YOUR NAME

Menu 5 nat sclecid

And this thank you page can be whatever you want. Okay, | can add a video like I'm doing
right now.
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Insert New Block
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R i Thank You! Registration Confirmed!

e Button

I List

12 Image List

& Featurs Bax
& Dewnload Block
1 Spacer Black
2 Togghe
= Viral Shate
* Soclal Share
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=0ptin Farm

i @ Countdawn Timer
f Facebook Commerts
§ Global Disclaimer
© Copyright
= Menu
(2 Webinar Date

D JavaveriptHTML
= Dlyider

1 Pricing Table

= Progress Bar

I'm clicking on the plus for those who are listening, I'm selecting the video block, and

IMPORTANT:

Please check your emall for a message from X0 with all of your login detalls. If you don't see
this email, please check your spam folder and white list this emall 1o ensure you recefve our
notifications in the future.

Please note, You credit card or bank statement will show a charge by our company X000000

Once you login to the dashboard, watch the first video from me located inside the training area
ta get started immediately,

Your login page is right here:
MO0

I you need any help, contact our support desk here: XX0C00C0C
See you on the insidel
- YOUR NAME

enu s ot selected

*

B e sabe gy et %

@

boom, now | have avideo on my page, if you want to have a video on your page.

SO5SaleFrampnnrk Sir, X

® E e O

4+

7
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C @ O & mipsjidemo.tdunnel.comadminfedminPageEdioripageid=BBAtemplateld=234&campalgnid=11 eo% fr O Search @ W® med .S =
Edit Block

Details

o oe Thank You! Registration Confirmed!

Mare Video Options

Video Events

Background

Border

Spacing

IMPORTANT:

Please check your email for a message fram XXxX with all of your login details. If you don't see
this emaill, please check your spam folder and white list this email to ensure you receive our
notifications in the future.

Please note, You credit card ar bank statement will show a charge by our company }00000(0

Once you login to the dashboard, watch the first video from me located inside the training area
to get started immediately.

Your login page is right here:
MHOCCHK

If you need any help, contact our support desk here: JOO0000X
See you on the inside!

- YOUR MAME

| like to do this. | like to have a video of me on camera, thanking my new members,
welcoming them to the community, and telling them, everything's fine, you're in, you're
going to get your login details. Here's below a link to login, whatever. I'm making sure that
they feel comfortable, and that they're happy with their purchase. Right? So that's the
sales page. So we talked about the campaign.

Now the most important thing, because we said you need to drive this thing, right? So let's
go back to our blueprint. We're here. What we have done is the top part. We have set up
the pages with 10XPRO, super easy. We know that when someone buys, we are going to
get them into our emailing system so we can take them out of the sequence.
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= Closed Page

Qrder Thank You
Page Page

l_SaIE Page

And what is the sequence? It's what you see below.

S DaCaDa D
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And for those who are listening, what we're describingis | have a little map, where | show
you the emails that you should send. In this case, we're doing a four-day campaign. | like to
do a four-day campaign, because it's not too short, it's not too long. And it allows you to
send different emails, with different flavors, with different messages to remind people
that you have something special that is available, and to remind them that it's going to
end, as well.

How the email part works

So how does this work? I'm going to give you a very short description of that campaign.
The basics is four emails. You can go six emails, with two emails on the last days. But the
first email, very simple email, you send it on day one. We're open, we have something
special. The reason why it's special is because I'm getting married, or, Hey, it's
thanksgiving, or, Hey, | want to thank you for being a subscriber of mine for the past
month, it's awesome. So | decided to put this thing that is going to be available for a
limited time or whatever, the bonuses are going to be available for a limited time. Here's
the link to find out more.

That’s it. You don't need to do the sale, you just tell them that something special is open.
When they click, they go to that sales page, as you can seein the map. They click, they go to
the sales page where they get all of the information with the template, and they can make
adecision whether they want to buy or not, right?
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‘?’ Does any of this sounds like you?

Are you tired of [Problem 1}?

In that sales page you saw actually here, there's a little timer. This is actually important.
This is actually important. These timers are what we call a live timer. You don't need to

buy another piece of software, you don't need to buy some type of deadline funnel thing.
It's atimerthatis builtin,it's a block.
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In this case, because this is a live campaign, we're using a fixed date timer, meaning that |
have configured this in 10XPRO, as you can see, super easy.
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Done [P INAME} here, creator and founder of {BRAND} and | have a question

>
"" Does any of this sounds like you?

Are you tired of {Problem 1}?

| click on the box, and | say, you know what, this campaign is going to expire on the sixth of
November at midnight for this time zone, whatever it is. And that's it, | have set up the
timer.

(Guperfastbusiness®

“That scarcity, and
that urgency of that
“.special offer that you
h@i‘ve will drive your
sales like crazy.”
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It also comes with an email timer. This is a bit more advanced, but I'll show you exactly
how to do it in the More Money Now class, how to insert an email timer on your emails,
very important for you to do so on the last two days of the campaign, to remind them that
these will expire. And that scarcity, and that urgency of that special offer that you have
will drive your sales like crazy. Okay?

N
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'5] for you...

‘f’ Does any of this sounds like you?

Are you tired of [Problem 1}?

So you have those components built in with 10XPRO, you don't have to buy something
else. But the first email, very simple, We're open. You see that we have a delay timer. This
is what | describe, one day.
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10 [I 1D .

One day later, we're going to send another email. That second email, Hey, | just wanted to
remind you that yesterday | sent an email about the special offer that we have, it's
awesome, you're going to get this cool thing, but remember it's going to expire in three
days at midnight. And the reason is because you're going to get access to these exclusive
bonuses that are only going to be available for Black Friday, or Thanksgiving or whatever it
is, right?

Emal 10 10
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Just a little quick reminder email. In this email, some people, what they do is that they
might describe a bit what the product is, very shortly, like a quick overview, and more

importantly, the quick benefits of why, right. Then, one day later, we are on the third day of
the campaign.

Email

=

So the next email is actually very basic. It's all about, now we're going to start talking
about the scarcity and the urgency. This email is about 48 hours left, it ends tomorrow.

That's the gist of the email, that could actually be the subject line - It ends tomorrow, or 48
hours left.

Email 10 Ermail
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Recap, we're doing something special, it's only going to be available until tomorrow at
midnight. The reason is because - reason why we're doing the campaign. And you're going
to get this, this, this and that, here's the link to find out more. That's the gist of the email,
right? You could send one in the morning, one at night.

If you're doing two a day, which some people do, make sure they're not just about, Hey, it
ends tomorrow. But you might want to add, for example, a case study. Like, the second
email could be a case study, like, Hey, check out how Rob got these amazing results by
using this thing. And he started from scratch. And he didn't know what to do. He thought it
was going to be overwhelming. But actually, he took advantage of the previous offer or
whatever, followed the steps of the system, and he got the results. By the way, reminder, it
ends tomorrow at midnight, if you want to do that.

Email 10 Ermail

And then one day later, we are on the last day, you send basically your emails, one email,
the minimum would be one email in the morning, letting them know that it ends tonight at
midnight. Just a friendly reminder, | want to let you know that the special offer will end
tonight at midnight. That's all you need to do. Okay, very short email, no need to sell, no
need to hype, just letting them know.
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“YDUJOB IS TOI_I;IE!_P_ )
PEOPLE GET RESULTS."
- John Lint
8

",
fsuperfastbusmess“
Are you scared of sending emails?

And this is very important, some people are scared of doing this, and you should not be
scared of doing this. Your job is to help people get results. You can only do that, of course,
by letting them know, whenever you have a special, you want to make sure you can help as
many people as possible. So that's the number one reason why you shouldn't be shy about
sending those emails.

And the number two reason is that if you don't do that, you're going to get a lot of people
who actually subscribe to your newsletter or to your program, and they're going to be
upset. John, you didn't let me know that you had that special. I've been waiting. | wanted
to buy your course. But now you're telling me that | can get this thing, and you didn't let
me know? You're going to get a lot of those emails.

So your job is to do your job and let them know when you have something special that's
going to help people out. Right? So that said, very simple. It's going to expire tonight at
midnight. If you want to send another email on that day, you could keep it simple. | don't
like the hype. But again, | don't want people to be upset.
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So usually, sometimes what | do is | might send an email at 6pm on that day, just letting
them know, Hey, this is the last email, I'm not going to bother you anymore about this. But
| want to make sure you know about this. There's only a few hours left. Simple emails, no
hype, no sales, nothing. Here's the link to find out more.

Let the sales page and the template do the work for you. But make sure you have those
emails set up. And if you're scared about sending the email, the tip is to set those emails in
advance, because what happens, what I've seen is that we have a lot of people who start
out and they send the first email, maybe a few sales. And because they have that negative
mindset, they're going to think, My product sucks. Nobody wants to buy. My sales page is
terrible.

But that might not be the case. So you need to make sure you have your email set up and
let your emailing system do the work for you. That's why it's a beautiful system. You set
up, you create all that copy ahead of time, press the button and then let it be. The fact that
you have a sequence and that reminds them of the offer is extremely important. People
are not going to buy the first time. And the fact that you're going to have a deadline will
drive your sales.

Do your job; let the tech do the rest

Of course, we expect you to have a good product and good delivery. So you're not going to
hype up something bad. Anyone who is listening to James, | know that they are doing the
right thing. So we simply do our job, we let them know that we have something that is
going to help them. And then that’s it, we let technology do the work for us. And the
second day, you might get afew more sales or even less sales than the first day.
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“LET THE CAMPAIGN DO THE WORK FOR YOU.”
John Lint

But the third day, the last day, that's where you're going to see double, triple, even
quadruple the amount of sales that you might have got on the first day. So don't worry
about the results, let the campaign do the work for you. And only analyze your results at
the end. So afew days later, it's over, we can close the doors. Very easy in 10XPRO.

You simply go to the sale campaign, we're going to go to page options.
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And we're simply going to do close access to a page. You can actually do it automatically
with the timer.
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"’ Does any of this sounds like you?

Are you tired of {Problem 1}?

By going to the timer, you can say, You know what, once the timer reaches zero, we can
redirect them to the closed page.
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q Hey there, {NAME} here, creator and founder of {BRAND} and | have a question
s for you..
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".' Does any of this sounds like you?

Are you tired of {Problem 1}?

So you can already do that automatically. Or you can do it manually, because the reality is

sometimes people are going to come, like, one hour after the deadline. And they might
want to have access.

So if you want to give them that extra time, then you can set it up manually by redirecting

the page. Maybe let's say a few hours after the deadline, you go to Page Options in
10XPRO.
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You don't need to have some crazy script. You go to more options right here, to say,
redirect page.
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You check the box.
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Hey thera, {NAME} here, creator and founder of {BRAND} and | have a question
for you...

|
"’ Does any of this sounds like you?

Are you tired of {Problem 1}?

And you say, You know what, | want to redirect them to the closed page.
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You click on Save. And anyone who tries now to go to the sales page will go to the closed
page.
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-"l' Does any of this sounds like you?

Are you tired of {Problem 12

This is important for you to do, because you're basically doing what you're saying. If in an
email, you're saying it ends at midnight, it ends at midnight. You're not lying, you're not
doing what some of those marketers are doing, which is, Hey, | told you, you it ends at
midnight, but guess what, the next day, it's still available, you can still buy it. You're lying
by saying that.

So if I'm saying it ends at midnight, it ends at midnight, right? Or maybe one hour later,
just to give those late comers an opportunity. But | definitely close access to the page. It's
very important for you to do so, so that people respect and believe you when you're saying
thatitis goingtoend.
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Order Thank You
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And that’s the campaign

That is the campaign. | know | talk a lot. But | want to give you that overview. For those
who are watching my screen right now, this is the campaign. Master this, you will master
every single campaign that you need to learn online. And you will be able to generate sales
whenever you want. You can do this campaign once a month, once every two months, by
making sure that you change the subject and the purpose of the campaign.

Maybe sometime it's Thanksgiving. Maybe the next month is, | don't know, it's because
we're in November, so we're doing an 11.11 sale. December, it can be a Christmas sale.
January can be the first day of January, whatever it is, but make sure you find a good
reason why you're doing this special offer.

And make sure you change it up, the special offer. Maybe one time is a little discount,
another time is special bonuses, another time is extra stuff, whatever it is. Do this
campaign, and you can control the results that your business will generate. Anyway, that's
what | got.
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James: Well, that's some old John Firehose Lint back in form. | know this one's a technical
episode. We haven't really done a technical episode like this on SuperFastBusiness. So I'd
love to get your feedback. If you've listened to this or watched it, do you want more of
this? Because we can pull out more playbooks. This is asimple chart.

We've probably all experienced this as a consumer. And now you see what it looks like
from behind the scenes, and just how easy it is to set up. | mean, it's a very straightforward
campaign. And as John said, it's got multiple applications.

What else is coming?

So | guess there's not much else to be said on this campaign. But | hope we'll come back
and talk about another campaign, so that we can keep adding this weaponry to our toolkit,
and we can turn it on. | mean, this thing here, if you want to get more advanced, you can
probably make this automatically go on and off at some point?

John: That's exactly what we can do next week. If people are interested, | can show you
exactly how to automate this entire campaign, which is very easy with 10XPRO. | just
want to say, this is strategy. It's not so much technical stuff, it's strategy. And
understanding the strategy, you don't have to do this yourself, your team members will
probably need to do that, but understanding how those strategies work is freedom.

This is how you can generate money whenever you want. It's how you can be in charge of
your business and be in control. And this campaign is the basics. You see it all the time.
McDonald's does that all the time. When there's a new movie from Disney, and now in
McDonald's, they have the Happy Meal that has the little figurines available for a limited
time. And they're going to drive this.

Soyou cando this in multiple ways. Master those campaigns. If you want more campaigns,
we have a ton. You've seen the screen, from sales campaigns to segmented campaigns, to
automated campaigns, to product launches, webinars. Don't waste your money and time
buying some of those expensive courses. Learn the basics, learn how to set it up, you'll be
free, you'll make money in your online business.



James: Love it. There you go. And of course, this is hosted on a domain that you can
control, you point it to this machine. And you will need to build an email list for this. So
we've talked about building an email list, there's training on list building. Once you have an
email list, this is how you harvest the email list, and you can make the value from it.

John, thanks so much for sharing. This is episode 883. And we'll put this up with a full
transcription, and we'll put screenshots of what John's been talking about. And hopefully,
you get one of these installed. Put 10XPRO to work. We've got more campaigns coming
away and more how-to strategies. Awesome. Amazing.

John: Thank you very much.
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