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Walkthrough - The
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Series   
Live sale campaigns have generated 90 percent of John

Lint's sales. Tune in as he sets one up using 10XPRO's

built-in sales funnel template.  



James Schramko and John Lint

 

James: James Schramko here. Welcome back to SuperFastBusiness.com. This is episode

883. Today, we're talking about another campaign. I've brought John Lint  back. We had

John on the previous episode, talking about the three essential campaigns you need to

have in place  . Welcome back, John.

John: Hi, how are you?

James: I'm great. John, you're the founder of 10XPRO.io  , my favorite platform for building

pages, setting up memberships, doing products. It's got the cart, it's got the integration

with your favorite email system, it's wonderful; fully hosted, secure, super easy, but very

advanced.

John: Thank you.

James: Okay. Is that about it, that describes it?

John: Yeah, yeah.
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James: Okay, so what we're going to do today is a little more technical than normal, which

is great. It suits you to do this, because I don't, I'm more of a broad brush strokes type. And

I have people in my team who get hands-on, but I know that we have a few listeners who

like to get into this. And they might want to just set up a live sale campaign easily and

quickly. And you're just going to walk us through how that actually works using 10XPRO.

So if you haven't already, just keep in mind, we do video record this. So if you're listening to

this in the car, or at the gym, or whatever, maybe make a note, you'll want to be able to

check out the screen later. We will fully transcribe it, we'll make a PDF of the screenshots

from this, but you might want to catch it on our site at episode 883 at

SuperFastBusiness.com or on the SuperFastBusiness YouTube channel .

With that said, John, walk us through this campaign that is absolutely critical.

 

THE most important campaign you need

 

John: Yeah, that's right. This is probably the most important campaign that everybody

should know exactly how it works. That's why I wanted to go deeper than usual today. It's

pretty much the campaign that has probably generated 90 percent of all the sales I've ever

had in 15 years in business. It’s the one that you can deploy at anytime you want, wherever

you want to do a special sale, what I call a special offer, because I don't like the word sale,

because it implies that you're discounting your price, which is not really the thing that you

always want to do; yeah, you can give a little discount, but you don't need to discount your

price just to do a special offer.

You can add special bonuses that are going to be available for a limited time. It can be the

fact that if they buy your course, or access to a membership site, maybe they're going to

get access to �ve extra coaching calls that you are going to run online. So you're not

discounting the price, you're actually offering something special.

https://www.youtube.com/channel/UCI0fa4MVaJ2g1lK03Oyhvvg


The bottom line, that's the most important thing that everybody should remember out of

this call, you want to give a reason why you are opening and closing the doors on a speci�c

date. And this is what's called the live sale campaign. And it's extremely important

because it's a campaign that is the ending of every other campaign that you see online,

whether you're running a webinar, at the end of it, you're doing a sale campaign, a live sale

campaign that is available on a limited time.

You're running product launches, you're doing the Product Launch Formula, well, again, at

the end, it's a sale campaign. Any other type of funnel, a book funnel, at the end of it, it's a

sale campaign. They all work the same way. You can do them within two days, so for two

days, they can buy that special offer. Or it can be three days, four days, �ve days, seven

days, doesn't matter.

The structure is the same. Master this, you can run your entire online business, you can

sell your online courses, you can sell your membership sites, you can sell access to

community, you can sell access to your coaching services, your books, whatever it is.

 

Simplicity in action

 

This is a very simple campaign. We'll dive deep. If you're watching my screen right now,

you can see that this is the structure. Right?



 

  

 

We talked about this last week, three pages. Sale page right here, where you're making the

offer; order page where you're accepting the payments, whether it's a credit card, or a

PayPal payment. And then a thank you page where they land after they purchase. It's very

basic, we talked about it last week.

I also have a closed page. The closed page is activated when the time expires, right, at the

end of the campaign, whether you said, This is going to expire on Sunday at midnight, that

means that on Monday, anyone trying to access the sale page will be redirected to the

closed page. In a moment, I'll show you exactly how to set that up.

And then of course, what you want to do, that's why it's called a campaign, is not just you

setting up a page and hoping that people are going to stumble, you're going to campaign

this, you're going to tell people about it on your socials, at the end of your content, but

more importantly, on your emails. And the emails must have a speci�c structure to them.
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And I’ll talk speci�cally about the emails that you want to send and what you want to say

generally in those emails, all right? That is how it looks. I've described the campaign. Now,

how do you set that up? Depending on the system that you're using, it will be easy or hard.

With 10XPRO, it's super easy.

 

This is how it’s done with 10XPRO

 

And we have a lot of people, whenever we do an episode, you and me James, I get people

ask me, Hey, how do you do it? You talk about 10XPRO that you can install those

campaigns with one click, but how do you do it? So I thought I'll share quickly for people

who are interested in 10XPRO how you do it, right?

We talk about setting up a campaign with one click. So if you see my screen, I'm in

10XPRO. I'm in the campaign section right here. Right now, I'm looking at another

campaign that we talked about last week, which is called the list builder campaign, to build

your list.

 



  

 

But let's say I want to create a new campaign, right, I want to do a special sale, maybe

Black Friday is coming up, Thanksgiving is coming up I know in the United States right

now.

So you might want to do a special offer for maybe a course that you have, your coaching

services, or your membership site, whatever it is; maybe it's Christmas, maybe it's

anything that you want, right? Maybe you want to save on taxes, and you're doing a sale,

whatever it is; you're getting married, you're doing a sale.

So how do you add a campaign in 10XPRO? You click this plus button.
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This is the famous select the campaign screen that we talked about in previous episodes.
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James: I love this. This one page is just the absolute best page of the platform, where you

basically pick your button and go. That's the one. And if it's not there, and you need it for

some reason, and you think other people would use it, ask John, because he probably can

add it, because I can see two that are a result of my own involvement, there's the

membership site one and there's the -

John: Yeah, there's even the James Schramko perfect campaign to promote your

membership site super fast, right there.
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James: That's right. And we put the book funnel   in there as well, because I wanted to do

the book. And interestingly with that one, I didn't know how to get my physical book sent

to the customer after they ordered, and someone in the 10XPRO training call told me how

to do it. So the members themselves share in the training calls, which is wonderful. So I

appreciate the community.

John: Yeah, we do a training call every single week. And we have awesome members who

run very successful online businesses. And some of them are really expert in speci�c

topics. We have expert book funnel builders, experts in coaching services as well.

James: We've had plenty of them on the show  , B2B experts like Nils  , and we've had nurses 

-

John: Virtual summit guys  , as well.

James: We've had photographers   , real estate developers  , like so many different skills in

there using the platform. So what are we going to build today?
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John: So I'm going to build a very simple campaign. So as you can see here, if you're

watching my screen, we go from super basic campaigns, list builder, quick sale, live sale, to

super advanced. If I scroll down now, you start talking about this segmented just in time

webinar, for example, which is an automated campaign.

And maybe in the future episode, if people want to learn about this, I can do the same style

of video here where we describe the map and all that. For today, we're going to keep it

super simple. I give it a name, and I'm going to click on this box that says live sale

campaign. Right? It's a limited sale campaign perfect to generate a burst of sale.

 

 

 

I click on that, then the page reloads.
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James: Boom!

John: I mean, you saw it, James.

James: There we are.

John: One second, right? Boom!

James: It's already ready. And from what I understand, these pages are already linked

together. Rather than us having to join them with the old drag and drop or even worse, in

the old days, you had to actually code, say, Go and open up this site or that site with the

links and stuff.

John: That's right. And it becomes super important as you start doing complicated

campaigns. For example, an automated campaign will require a boost, we call them

boosters, which is an automated deadline. And that automated landing will already be set

up for you and linked to go to the next step.
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So for example, here, what are we seeing? We're seeing the pages I described, we're seeing

that we have the sales page, the order page, thank you page, and here, there's basically the

closed page. And I'll show you those pages in a second, for those who want to see them.

But bottom line, they are linked. Yeah. So when I click on the button that is on the sales

page, I'm going to land on the order page, when I submit my credit card on the order page,

I'm going to land on the thank you page. And all of that is already pre-linked for you, pre-

con�gured for you.

 

Templates, customization and shortcuts

 

Now of course, now, you can customize everything, right? So to do this in 10XPRO, we

have the edit button, and when I click on that, I open what's called the Page Builder.

 

  

 

So I have these already set up here. And for example, this is a sales page. We have a ton of

different templates that you can select from, but this is actually a template that is created

by our team, and our team of copywriters as well.
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And it's basically a whole framework that you can follow to pretty much sell anything that

you want, right? Now, it has a template, we tell you what to say.
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And if you need any help, as a 10XPRO.io member, you have access to a course I created,

which is called the Sale Copy Shortcut, and you can see it on the screen.
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We have all these people asking us, show us the course. They're talking about all these

courses that we're getting in the Academy, show us. So I'm showing you here the Sale

Copy Shortcut. The Sale Copy Shortcut, I give you four templates that you can use

depending on the campaign that you're using.
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So in this case, we're going to use what I call the simple VSL. VSL stands for Video Sales

Letter. If I scroll down in this page, what you're seeing is that I have an overview video, I

give you also the template with words exactly what you should say.
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It's a PDF that you can download. And I'm giving you the template, meaning the exact

same words that you can use. Of course, you can customize it, you should customize it for

a brand.
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But I'm giving you the framework step by step. And if you need any more help, I also break

down that template, that blueprint in little videos where I explain, Okay, in this section,

the Welcome, this is what we're trying to do, this is what you want to say, this is how

you're going to introduce yourself, etc.
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So we break it down, as you can see, super small videos about every single section of that

template.
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So now you have everything. You have the page, you have the system set up, you have the

template, you have the words that you should use, and now you can work and create an

awesome sales letter. So you can present, you can let people know, This is what I have, this

is the product, this is the course, this is the membership site, this is my coaching service,

this is why you want to get it, like these are the bene�ts. And to get it, this is what you

need to do. And why you should do it now? Because it's going to expire, whatever, right? So

there's a whole framework.
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But bottom line, you get the idea. You have the page builder. And as you can see, as I move

my mouse, it's very easy. If I want to move the video and put it on top, I just drag and drop,

you know, you can then, of course, customize this.

And if I want to, of course, change the headline, I click on that, and on the left sidebar, I can

start typing whatever my headline should be, right? So, very easy.
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Drag and drop. That's why people love 10XPRO. And that's how you can easily customize

this template.
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So now you have this page, it's set up. The next page, when they click on the button,

they're going to go to the order page. Again, the page builder opens, and now you can

customize this template any way you want.
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You can put your image, you can put a video if you wanted to. And you can, of course, set

up the page to use the price that you want to do.

So if you want people to pay one time only, that's �ne. If you want them to do a payment

plan, that's okay. If you want to offer a trial and then go into a subscription, you can set

that up as well very easily by simply going to payment settings.
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And then you basically play with what they should get once they buy. And again, like, they

can buy with a credit card or with PayPal payments, right?

But you tell them, in 10XPRO, it's very easy, as simple as selecting a dropdown. You select

the dropdown, you say, you know what, when they buy, they're going to get access to this

course, made-up course that I created, called Sur�ng Level One.
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James: Oh, I need that course.

John: Right. They buy that, they get Sur�ng Level One.

James: I de�nitely need that one.

John: Yeah. Well no, for you, it's a Sur�ng Level Mastery, or something like that, you know?

James: One B. You never get good at sur�ng. That's one thing I've discovered.

John: Right, well, it's a lifelong journey, isn't it?

James: Oh, fun journey.

 

Just like that, it’s all set up

 

John: Yeah.
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So you can basically set it up, right? So in this case, I'm saying, Okay, this course is going to

be a one-time payment of 997 or whatever the price, $97, right. You can simply change

that here.

 

  

 

And you can see that the order page is changed. I'm set up, I'm accepting payments, boom!
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James: So just to stop you there, like already, you've covered three separate products.

You've given us a copywriting product that people would charge thousands for.

John: Yes, yes.

James: You've given us a shopping cart that people sell separately. And you've given us a

page builder that people sell separately. So normally, they've had to go and get some copy

training, they've had to go and get a page builder, they’ve had to try and glue it together, or

jank it up somehow with a cart, and make it all talk to each other.

This is exactly the journey I went through myself. So it's great to see a one-stop place here.

It's just all �owing together. And you don't have to go and get all the separate components

for this stuff.

John: Right. And it's all done together as well, and the campaign's already built for you. So

if you're not familiar with funnels and what you should do, then just follow along.
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James: Follow the bouncing ball. Like, I'm literally going to go and �nd that VSL training

and make a video. I still don't have a video on my sales page. I had one about eight, nine

years ago, but it eventually got out of date.

John: Right, right. Right.

James: And I've been putting it off. But when you have a framework to follow, it's just so

simple.

John: Exactly, exactly. So we are in the order page, you set it up, they go to the next page.

 

The behind-the-scenes tech

 

Now, it's very important that when they buy, we take care of the technical stuff, meaning

that, okay, you are going to give them access to the course, no problem, we'll do it for you.

Meaning that we're going to register them to the online course, they're going to get an

email from the system with their login details, telling them here's how to log in, and of

course, those details are also going to be sent to your emailing system to let you know this

person has purchased.

And this is important, because as I'm going to go into the email sequence, you want to

make sure that you stop emailing the people who just bought, right? There's no point in

telling them, Hey, it's going to expire, when they already buy. So in here, what we do is that

we have what we call that deep integration, where I bought, I'm being added to your

emailing system, and there is a tag that is applied.

So whether you're using Infusionsoft, Ontraport  , ActiveCampaign  , AWeber, ConvertKit,

MailChimp, whatever, we will let you know, we will add that contact to your emailing

system, and we will apply your tags. This is very important, because this tag will allow you

to take them out of the sequence. I explain all of that in greater detail in the course that

you get access to as part of the academy, it's called More Money Now.
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And you can see it on my screen right here. It's another course. To me, it's my life's work,

it's everything I know about campaigns, you will be able to see that here. I describe every

single campaign step by step, from live campaigns to automated campaigns, to segmented

campaigns.
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And each of these campaigns, I keep it short, but I go into the things that you need to know.

 

Why you don’t need that product launch course

 

So at the top, you see an overview of the campaign.
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Then I show you how to set it up, which is what we are doing right now.
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And then I give you the emails and what you should say, pretty much what we're doing

together.
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And I also give you a blueprint. I am doing this for every single campaign that you might

want to set up.
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So you don't have to buy a Product Launch Formula course, or a Webinar Mastery Secrets,

Double X Your Pro�ts in Two Days, whatever, you don't have to do that. You have every

single campaign, and you can learn exactly how to do those things. And I'll walk you

through step by step, like I'm doing right now.

So we're at it, someone went to the sales page, they landed on the order page, they

purchased, they are going to land on the thank you page.

 

  

 

And this thank you page can be whatever you want. Okay, I can add a video like I'm doing

right now.
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I'm clicking on the plus for those who are listening, I'm selecting the video block, and

boom, now I have a video on my page, if you want to have a video on your page.
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I like to do this. I like to have a video of me on camera, thanking my new members,

welcoming them to the community, and telling them, everything's �ne, you're in, you're

going to get your login details. Here's below a link to login, whatever. I'm making sure that

they feel comfortable, and that they're happy with their purchase. Right? So that's the

sales page. So we talked about the campaign.

Now the most important thing, because we said you need to drive this thing, right? So let's

go back to our blueprint. We're here. What we have done is the top part. We have set up

the pages with 10XPRO , super easy. We know that when someone buys, we are going to

get them into our emailing system so we can take them out of the sequence.
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And what is the sequence? It's what you see below.
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And for those who are listening, what we're describing is I have a little map, where I show

you the emails that you should send. In this case, we're doing a four-day campaign. I like to

do a four-day campaign, because it's not too short, it's not too long. And it allows you to

send different emails, with different �avors, with different messages to remind people

that you have something special that is available, and to remind them that it's going to

end, as well.

 

How the email part works

 

So how does this work? I'm going to give you a very short description of that campaign.

The basics is four emails. You can go six emails, with two emails on the last days. But the

�rst email, very simple email, you send it on day one. We're open, we have something

special. The reason why it's special is because I'm getting married, or, Hey, it's

thanksgiving, or, Hey, I want to thank you for being a subscriber of mine for the past

month, it's awesome. So I decided to put this thing that is going to be available for a

limited time or whatever, the bonuses are going to be available for a limited time. Here's

the link to �nd out more.

That’s it. You don't need to do the sale, you just tell them that something special is open.

When they click, they go to that sales page, as you can see in the map. They click, they go to

the sales page where they get all of the information with the template, and they can make

a decision whether they want to buy or not, right?

 



  

 

In that sales page you saw actually here, there's a little timer. This is actually important.

This is actually important. These timers are what we call a live timer. You don't need to

buy another piece of software, you don't need to buy some type of deadline funnel thing.

It's a timer that is built in, it's a block.
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In this case, because this is a live campaign, we're using a �xed date timer, meaning that I

have con�gured this in 10XPRO, as you can see, super easy.
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I click on the box, and I say, you know what, this campaign is going to expire on the sixth of

November at midnight for this time zone, whatever it is. And that's it, I have set up the

timer.
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It also comes with an email timer. This is a bit more advanced, but I'll show you exactly

how to do it in the More Money Now class, how to insert an email timer on your emails,

very important for you to do so on the last two days of the campaign, to remind them that

these will expire. And that scarcity, and that urgency of that special offer that you have

will drive your sales like crazy. Okay?

 

  

 

So you have those components built in with 10XPRO, you don't have to buy something

else. But the �rst email, very simple, We're open. You see that we have a delay timer. This

is what I describe, one day.
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One day later, we're going to send another email. That second email, Hey, I just wanted to

remind you that yesterday I sent an email about the special offer that we have, it's

awesome, you're going to get this cool thing, but remember it's going to expire in three

days at midnight. And the reason is because you're going to get access to these exclusive

bonuses that are only going to be available for Black Friday, or Thanksgiving or whatever it

is, right?
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Just a little quick reminder email. In this email, some people, what they do is that they

might describe a bit what the product is, very shortly, like a quick overview, and more

importantly, the quick bene�ts of why, right. Then, one day later, we are on the third day of

the campaign.

 

  

 

So the next email is actually very basic. It's all about, now we're going to start talking

about the scarcity and the urgency. This email is about 48 hours left, it ends tomorrow.

That's the gist of the email, that could actually be the subject line - It ends tomorrow, or 48

hours left.
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Recap, we're doing something special, it's only going to be available until tomorrow at

midnight. The reason is because - reason why we're doing the campaign. And you're going

to get this, this, this and that, here's the link to �nd out more. That's the gist of the email,

right? You could send one in the morning, one at night.

If you're doing two a day, which some people do, make sure they're not just about, Hey, it

ends tomorrow. But you might want to add, for example, a case study. Like, the second

email could be a case study, like, Hey, check out how Rob got these amazing results by

using this thing. And he started from scratch. And he didn't know what to do. He thought it

was going to be overwhelming. But actually, he took advantage of the previous offer or

whatever, followed the steps of the system, and he got the results. By the way, reminder, it

ends tomorrow at midnight, if you want to do that.

 

  

 

And then one day later, we are on the last day, you send basically your emails, one email,

the minimum would be one email in the morning, letting them know that it ends tonight at

midnight. Just a friendly reminder, I want to let you know that the special offer will end

tonight at midnight. That's all you need to do. Okay, very short email, no need to sell, no

need to hype, just letting them know.
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Are you scared of sending emails?

 

And this is very important, some people are scared of doing this  , and you should not be

scared of doing this. Your job is to help people get results. You can only do that, of course,

by letting them know, whenever you have a special, you want to make sure you can help as

many people as possible. So that's the number one reason why you shouldn't be shy about

sending those emails.

And the number two reason is that if you don't do that, you're going to get a lot of people

who actually subscribe to your newsletter or to your program, and they're going to be

upset. John, you didn't let me know that you had that special. I've been waiting. I wanted

to buy your course. But now you're telling me that I can get this thing, and you didn't let

me know? You're going to get a lot of those emails.

So your job is to do your job and let them know when you have something special that's

going to help people out. Right? So that said, very simple. It's going to expire tonight at

midnight. If you want to send another email on that day, you could keep it simple. I don't

like the hype. But again, I don't want people to be upset.
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So usually, sometimes what I do is I might send an email at 6pm on that day, just letting

them know, Hey, this is the last email, I'm not going to bother you anymore about this. But

I want to make sure you know about this. There's only a few hours left. Simple emails, no

hype, no sales, nothing. Here's the link to �nd out more.

Let the sales page and the template do the work for you. But make sure you have those

emails set up. And if you're scared about sending the email, the tip is to set those emails in

advance, because what happens, what I've seen is that we have a lot of people who start

out and they send the �rst email, maybe a few sales. And because they have that negative

mindset, they're going to think, My product sucks. Nobody wants to buy. My sales page is

terrible.

But that might not be the case. So you need to make sure you have your email set up and

let your emailing system do the work for you. That's why it's a beautiful system. You set

up, you create all that copy ahead of time, press the button and then let it be. The fact that

you have a sequence and that reminds them of the offer is extremely important. People

are not going to buy the �rst time. And the fact that you're going to have a deadline will

drive your sales.

 

Do your job; let the tech do the rest

 

Of course, we expect you to have a good product and good delivery. So you're not going to

hype up something bad. Anyone who is listening to James, I know that they are doing the

right thing. So we simply do our job, we let them know that we have something that is

going to help them. And then that’s it, we let technology do the work for us. And the

second day, you might get a few more sales or even less sales than the �rst day.

 



  

 

But the third day, the last day, that's where you're going to see double, triple, even

quadruple the amount of sales that you might have got on the �rst day. So don't worry

about the results, let the campaign do the work for you. And only analyze your results at

the end. So a few days later, it's over, we can close the doors. Very easy in 10XPRO.

 

You simply go to the sale campaign, we're going to go to page options.
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And we're simply going to do close access to a page. You can actually do it automatically

with the timer.
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By going to the timer, you can say, You know what, once the timer reaches zero, we can

redirect them to the closed page.
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So you can already do that automatically. Or you can do it manually, because the reality is

sometimes people are going to come, like, one hour after the deadline. And they might

want to have access.

So if you want to give them that extra time, then you can set it up manually by redirecting

the page. Maybe let's say a few hours after the deadline, you go to Page Options in

10XPRO.
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You don't need to have some crazy script. You go to more options right here, to say,

redirect page.
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You check the box.
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And you say, You know what, I want to redirect them to the closed page.
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You click on Save. And anyone who tries now to go to the sales page will go to the closed

page.
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This is important for you to do, because you're basically doing what you're saying. If in an

email, you're saying it ends at midnight, it ends at midnight. You're not lying, you're not

doing what some of those marketers are doing, which is, Hey, I told you, you it ends at

midnight, but guess what, the next day, it's still available, you can still buy it. You're lying

by saying that.

So if I'm saying it ends at midnight, it ends at midnight, right? Or maybe one hour later,

just to give those late comers an opportunity. But I de�nitely close access to the page. It's

very important for you to do so, so that people respect and believe you when you're saying

that it is going to end.
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And that’s the campaign

 

That is the campaign. I know I talk a lot. But I want to give you that overview. For those

who are watching my screen right now, this is the campaign. Master this, you will master

every single campaign that you need to learn online. And you will be able to generate sales

whenever you want. You can do this campaign once a month, once every two months, by

making sure that you change the subject and the purpose of the campaign.

Maybe sometime it's Thanksgiving. Maybe the next month is, I don't know, it's because

we're in November, so we're doing an 11.11 sale. December, it can be a Christmas sale.

January can be the �rst day of January, whatever it is, but make sure you �nd a good

reason why you're doing this special offer.

And make sure you change it up, the special offer. Maybe one time is a little discount,

another time is special bonuses, another time is extra stuff, whatever it is. Do this

campaign, and you can control the results that your business will generate. Anyway, that's

what I got.
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James: Well, that's some old John Firehose Lint back in form. I know this one's a technical

episode. We haven't really done a technical episode like this on SuperFastBusiness. So I'd

love to get your feedback. If you've listened to this or watched it, do you want more of

this? Because we can pull out more playbooks. This is a simple chart.

We've probably all experienced this as a consumer. And now you see what it looks like

from behind the scenes, and just how easy it is to set up. I mean, it's a very straightforward

campaign. And as John said, it's got multiple applications.

 

What else is coming?

 

So I guess there's not much else to be said on this campaign. But I hope we'll come back

and talk about another campaign, so that we can keep adding this weaponry to our toolkit,

and we can turn it on. I mean, this thing here, if you want to get more advanced, you can

probably make this automatically go on and off at some point?

John: That's exactly what we can do next week. If people are interested, I can show you

exactly how to automate this entire campaign, which is very easy with 10XPRO. I just

want to say, this is strategy. It's not so much technical stuff, it's strategy. And

understanding the strategy, you don't have to do this yourself, your team members will

probably need to do that, but understanding how those strategies work is freedom.

This is how you can generate money whenever you want. It's how you can be in charge of

your business and be in control. And this campaign is the basics. You see it all the time.

McDonald's does that all the time. When there's a new movie from Disney, and now in

McDonald's, they have the Happy Meal that has the little �gurines available for a limited

time. And they're going to drive this.

So you can do this in multiple ways. Master those campaigns. If you want more campaigns,

we have a ton. You've seen the screen, from sales campaigns to segmented campaigns, to

automated campaigns, to product launches, webinars. Don't waste your money and time

buying some of those expensive courses. Learn the basics, learn how to set it up, you'll be

free, you'll make money in your online business.



James: Love it. There you go. And of course, this is hosted on a domain that you can

control, you point it to this machine. And you will need to build an email list for this. So

we've talked about building an email list, there's training on list building. Once you have an

email list, this is how you harvest the email list, and you can make the value from it.

John, thanks so much for sharing. This is episode 883. And we'll put this up with a full

transcription, and we'll put screenshots of what John's been talking about. And hopefully,

you get one of these installed. Put 10XPRO  to work. We've got more campaigns coming

away and more how-to strategies. Awesome. Amazing.

John: Thank you very much.

--
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